Quit Casting and Start Catching: Using Syndication to Acquire Success

One of the real estate keys to success in selling a property is advertising.  It is a lot like fishing: you cast out the 'bait', or listing information and photos, in the hopes of attracting the attention of a fish/Buyer.  With any luck, that fish will bite, and you reel in success.  If a fish does not bite, you cast out the bait again and try your luck at attracting another fish.  Sometimes you get a nibble and the fish swims away before actually biting, causing you to once again cast out your bait.  It's a never-ending waiting game until you land the fish who bites the bait hard enough to make it to the boat and to you.
This fishing, and advertising, strategy works.  There are many fisherman out there who will tell you so (along with a number of interesting, albeit embellished, stories!).  What if, though, you could have multiple lines in the water, all in various locations of the lake, but all leading back to the boat and to you, who can grab the first line that shows a bite?
This is what fishing listing Syndication is all about.
The more places you have your listing information, the better the opportunity for a variety of people to read that description and see those photos.  Research indicates that over eighty percent of Buyers will start online for their real estate searches.  That is a lot of fish in one lake!  The problem is that we don't know exactly where those people are looking for their listings.  Some people will only frequent one real estate marketplace, while others will visit a number of them in hopes of finding listings that might not be on the other sites.  
With Syndication, you can distribute your listing to over forty locations on the Internet.
This distribution of your listing information and photos helps ensure that those eighty percent will see not only the properties for sale, but also your name, face, and contact information.  Buying a home is about finding a property that meet your needs, but it is also about forging a relationship with someone who will keep your needs in mind and go to bat for you when you need them.  As much as a Buyer decides on a home, they are also deciding to put their trust and faith in you to get them that home.  Syndication not only distributes your listings, but it also distributes you and your knowledge.  It's advertising taken to a whole other level, and a level that aids in achieving success.
"The charm of fishing is that it is the pursuit of what is elusive but attainable, a perpetual series of occasions for hope." - John Buchan
~ Tanya Spilchak, Education Coordinator 

